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• All ecosystems have a function and are of great value to people, both 
directly and indirectly.   

• Each ecosystem has its key species, performing extraordinary ‘feats’ or 
playing a keystone role, the ‘heroes’ of the environment. 

• Ecosystems are integrated, linked to each other. Affecting one ecosystem, 
can affect the other. 

• People have a shared responsibility towards these ecosystems, as this is 
common property. Sri Lanka = mainland + surrounding ocean. 

• The problems in Sri Lanka exist elsewhere, but solutions exist, in Sri 
Lanka and elsewhere, demanding views not necessarily big sacrifices. 

• Short-term solutions for economic growth can in the long run be very 
detrimental for the livelihoods of the local communities. Good 
alternatives exist. Appreciation of the long-term gains and sustainability of 
natural greenbelts over the short-term gains of coastal activities that 
require destruction of these green dykes. 

Key messages 



• School children in organised visits (not coming 
‘voluntarily’) or accompanied by their parents. 

• Adults with limited education and flexibility. 
• Adults with somewhat deeper interest and knowledge. 
• Occasional visitors (tourists, scientific delegates,…). 
• Target adult groups (coastal managers, nature 

conservationists,…). 

Key audiences 



The permanent CORAC consists of different parts: 
• The informative, creative posters about the coast of Sri Lanka 
• The CORAC children’s game 
• The art exhibition room 
• The puppet video room 
• ’10 years after the tsunami’ tribute room 

The mobile CORAC is basically the smaller, mobile version of the permanent 
CORAC. The mobile CORAC is limited to panels with the informative posters of 
the CORAC exhibition, including the children’s game. The 3D hardware cannot 
be used for the mobile CORAC. The remaining 2D posters however constitute 
an exhibition per se. 

• Three languages (English, Sinhala, Tamil) 
• Sri Lankan scientists and artists in one team with Belgian scientists 

IDENTITY CARD CORAC 

• Photo contest 
• Drawing contest 
• Website / Facebook page 

 Further: 

Features: 



‘Language of expression’:  
what conveys a message in Sri Lanka ? 
 
general impressions 



School wall, Colombo 



 President’s  propaganda, ubiquitous 



 Publicity for education 



 Commercial publicity 



 Panel in Galle Maritime Museum 



 Beach shrine (Ganesha) and water tank 



Our CORAC output 
 
Overview and impressions, 
do not ‘dive’ into each item during 
this presentation 



‘Overview’ messages 
 
For each coastal ecosystem 
 



The big picture 
‘everything is 
connected’ 

English 

Sinhala 

Tamil 







Metaphors 
 
Ecosystems 
as shops which can be ‘sold out’ 



Roadside shops (Pambala) 





Floor panels : ‘two possible outcomes’ 



Metaphor: mangrove shop ‘kadol’ 



Corals as a faded memory 



Kids’ crab icon ‘Kaku’for the kids’ game 

For each ecosystem: 
 
 

a ‘Wall of Fame’ of 
keystone or 

important species 



Kids’ games 
 
 

Throughout the 
exhibition 



Thematic issues 
 
Human ecology 



Tourism 
 

A vital 
economy 

sector 
touched by 

coastal 
processes 



Whale 
watching 

 
 

A booming 
industry 

which now 
could still be 

managed 
sustainably 



Personal 
behaviour 

 
 

Garbage 
starts at 

home or with 
you 

Adapted from an original idea by  designer 
company Smäll and the Generalitat de Catalunya 



Avoiding 
plagiarism in 
‘museology’ 

 
 

Permission 
to adopt and 

adapt the 
idea sought 

and obtained 
Generalitat de Catalunya – 
design company Smäll 



Microplastics 
 
 
 

Remote 
causes of 
processes 

close to you 



Multiple use 
 
 

Sea turtles 
and beach 

parties 







Ecological 
restoration 
 
 
Conservation 
> restoration 
 
Nature is not 
always 
‘makeable’ 



Symbols and memories 
 
The wave theme 
(tsunami December 26th, 2004) 



Ubiquitous coastal tsunami evacuation panels 



Conceptual art 
 
The ‘grave’ and the 
remembrance idea 
 

Lakisha Fernando 
(Fire Flies artists’ 

collective) 
 

(tsunami December 
26th, 2004) 



Awareness and action 
 
‘Political choices’ –  
everyone can do something about it 





Sovereignty 
and 

responsibility 
 
 

A country = 
land + sea 



Other media 
 
Spreading the message through different 
channels 
(internet, YouTube, FaceBook, schools,..) 



Photo contest 
 
Theme 
 
“Coast in danger” 

Prasad Siriwardana 

Gihan Rangana Deva Jayawardanadeva 



Photo contest 
 
Theme 
 
“Daily life at the Coast” 

Hasitha Dananjay Gihan Rangana 

Indunil Munasingha 



Photo contest 
 
Theme 
 
“Picture your Coast” 

Nadda 

Vidarshana Rathnayakal 

Saj Thotagamuwa 



Videos 
 
Puppetshows made by professional 
artists, Sri Lankan team set the 
scenarios 
 
3 themes (pollution, turtles, mangroves) 
YouTube, 3 x 5’ 
 
https://www.youtube.com/watch?v=shdp9mPkn8o 

 



The videos and the ‘making of’ 



Involvement schools        Drawing contest + workshops 







Open since June 2014 



‘Permanent’ CORAC 
 



Mobile 
CORAC 

 

At fairs, 
scientific 

events, 
schools… 



• Mixed teams 
• We can give complex and layered messages 
• Diversified language of expression 
• Diverse media (art, show, poster, objects,…) 
• Long lasting output + short term output 
• Culture-dependence 

 
• Contents both specific and universal 
• Principle transferable, effort needed to adapt 
• Affordable (5 months work, 46k€ incl. personnel) 

Take home message 


